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Pearson Education Limited, United Kingdom, 2012. Mixed
media product. Book Condition: New. Global ed of 11th revised
ed. 276 x 216 mm. Language: English . Brand New Book. This
package includes a physical copy of Marketing: An
Introduction, 11/e by Gary Armstrong and Philip Kotler, as well
as access to the eText. For undergraduate Principles of
Marketing courses. This best-selling, brief text introduces
marketing through the lens of creating value for customers.
With engaging real-world examples and information,
Marketing: An Introduction shows students how customer
value-creating it and capturing it-drives every effective
marketing strategy. The eleventh edition reflects the latest
trends in marketing, including new coverage on the shifting
consumer/marketing relationship, marketing in an uncertain
economy, and the latest technologies.
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It in a single of my favorite ebook. It can be packed with knowledge and wisdom I am just happy to tell you that this is
basically the finest ebook i have got study in my very own lifestyle and may be he greatest pdf for actually.
-- Dr . Ja qua n Goodwin Jr .       

A must buy book if you need to adding benefit. This is for anyone who statte that there had not been a well worth
reading through. Its been designed in an exceptionally straightforward way which is simply right aDer i finished
reading this book where basically changed me, change the way i think.
-- Adr ien R obel   
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